Capturing moods during a pandemic

Trending data comparison:
Between May 2020 and August 2020
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Executive summary

* We have also compared the result from the omnibus surveys conducted in May 2020 and August
2020 to understand the changes in consumers’ behaviour/sentiments as the time passes during the
pandemic.

» Interms of general mood, consumers are generally feeling less anxious, worried, frustrated in August
2020 compared to May 2020

» More respondents are now expecting no change to their income and less are expecting a reduction in
their income. For example, in May 56% of UK consumers were expecting a reduction in their income,
while in August only 43% have the same expectation.

» Online purchases on clothing categories have increased in the UK, while in the US, consumers have
reduced purchases on food delivery.

* More consumers now claim that they will not consider travel in the next 12 months.
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UK & USA consumers are feeling more settled in August vs

May

Q: Which of the below is most appropriate in describing how you are feeling in the recent 2 weeks?

UK consumers are feeling less worried in August 2020
than in May 2020

USA consumers’ are feeling less anxious in August
2020 than in May 2020
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Margin of error: 3 p.p.
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Fewer consumers expecting an income reduction in August
vs May 2020

Fewer UK consumers are expecting a reduction in Fewer US consumers are expecting a reduction in
income in Aug, compared to May income in Aug, compared to May

Q: Would you expect any change to your current household income in the near future, due to the COVID-19 crisis (including other sources
of income, e.g. government support packages, investment portfolio, etc.)? If so, by how much?
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UK consumers are expecting to reduce leisure spending
(entertainment, shopping, and eating out)

Q-before: How have you allocated your income (in %) to each of the following items, prior to the COVID-19 crisis? _
Q-after: Thinking about the near future, considering any expected changes in your income, how would you allocate your
expected future income (in %) to each of the following items?
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USA consumers are expecting to allocate more income on
savings/investments and less on transportations and bills

Q-before: How have you allocated your income (in %) to each of the following items, prior to the COVID-19 crisis? USA
Q-after: Thinking about the near future, considering any expected changes in your income, how would you allocate your
expected future income (in %) to each of the following items?
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UK consumers shopping for clothes online more; USA

consumers reduce food delivery

Q: If you shop online, which of the below do you shop for?

In August, UK consumers shop online for clothing

In August, USA consumers shop less online for food

more. delivery
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More consumers now think that they will not be travelling in
the next 12 months

Q: Do you think you will travel more, the same, or less than previously?

UK consumers who would not consider travelling in More than half of USA consumers would not consider
the next 12 months increased substantially travelling in the next 12 months
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