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Executive summary

« With a growing ageing population, it is increasingly important to acknowledge health concerns for the elderly.
We would like to understand older people’s current usage of vitamin supplements to gain a clearer image of
their needs as consumers.

» The body’s ability to absorb nutrients through food becomes less efficient with age. This means it is harder
for older people to consume the necessary amounts of certain vitamins and minerals, making vitamin
supplements an ideal solution.

» We surveyed more than 300 respondents over the age of 55 in the USA to understand their usage and
attitudes, via a U&A study. All respondents have concerns about personal health, are taking action to improve
their health and wellbeing, and are also vitamin supplement users or considerers.

« The results show there is a big market for vitamin supplements; among those users, more than % are
consistent users and half live in a household with additional users, most respondents purchase 1-3 times
every three months, spend $11 - $25 per purchase, and purchase at pharmacies, online, and at
supermarkets. Many are motivated by personal concerns and seek general vitamins and minerals boost, with
most taking Multivitamins and Vitamin D tablets.

» Price, ingredients, and ease of use are the biggest influencers on purchasing decisions. Most respondents
have a positive attitude towards vitamin supplements which are “easy to take” and “easy to store”. A limited
number of respondents think that vitamin supplements are natural, and few have concerns about side effects.

« Demographic data including background, living and working conditions, dietary restrictions, health conditions,
exercises, etc. help to better understand the sample.
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Sample definition and
screening questions




Sample definition: Vitamin supplements users or
considerers of 55+ y.o0. iIn USA

1. Please enter your age: 5. Are you taking any vitamin supplements
(TERMINATE IF NOT 55-100vy.0.) (multivitamins, vitamin C, etc.)?
- R Yes, | am
2. On ascaleof 1to 5, how concerned about your - X No, | am not (TERMINATE)
health are you?
- 1: X I am not concerned about my health at all 6. Are you considering taking any vitamin supplements
(TERMINATE) (multivitamins, vitamin C, etc.)?
- 2: (TERMINATE) - Yes, | will definitely consider
- 3: (TERMINATE) - Yes, | will probably consider
- 4 - 9 Not sure

X No, | will probably not consider
- X X No, | will definitely not consider

- b | am very concerned about my health

3. Are you taking any actions to improve your health
and wellbeing in any sense?
- K4 Yes
- X No (TERMINATE)

4. What kind of actions are you taking to improve your

health and wellbeing?
Please select all that apply Country: USA
- | monitor or change my food intake Sample: People who have concerns on personal health
- | take nutrition supplements and take actions to improve health and wellbeing, and are
- | try to exercise more vitamin supplements users or considerers.
- | am changing my lifestyle )
- Other (please specify) Gender: Any
Age: 55-100
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Sample definition: Vitamin supplements users or
considerers of 55+ y.o0. iIn USA

Criteria for respondents

* Located in the USA
+ Aged 55-100

* Have concerns on personal
health, take actions to
improve health and wellbeing,
and are vitamin supplements
users or considerers.

All responses

X Age
55-60
61-70
71-100

& Gender
Male
Female

§ Annual household income
$0 - $14,999
$15,000 - $24,999
$25,000 - $49,999
$50,000 - $79,999
$80,000 or more
Prefer not to say

Healthy concerns
Very concerned about personal health
Concerned about personal health

Moderately concerned, barely
concerned, not concerned*

@ User or considerers
Users
Considerers

Response count % in sample

304 100%
80 26%
149 49%
75 25%
89 29%
215 71%
22 7%
49 16%
99 33%
64 21%
58 19%
12 4%
162 53%
142 47%
0 0%
293 96%
11 4%

Note: * Respondents have moderately concerned, barely concerned, not concerned about personal health are not included in sample

N=304. Data collection took place over 26—28 October 2020
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Most consumers are motivated by personal concerns and
seek general vitamins and minerals boost

61% of users were motivated to use by

personal concern and 50% by doctor’s advice

More than 80% of users seek general vitamins
and minerals boost from vitamin supplements

Question: What motivates you to use vitamin supplements?
Please select all that apply.

70%

61%
60%

51%
50%

40%

30%

20%

15%

10%

0%
Having strong Doctor's advice Recommendations
health concerns by others

9%

Other

Question: What functions do you seek from vitamin supplements?
Please select all that apply.

100%

90%

81%
80%

70%

60% 57% 57%

50%

40%
40% 36%

30% 28% 2604

20%

10%
10% 7%

%
0 0 General Immunity Maintenance  Energy Joint and Digestion Control blood Growth in Collagen
vitamins and of normal ligament pressure muscle mass
minerals bones health
boost

Output is based on vitamin supplements users (N = 293).
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Multivitamins and Vitamin D are the most used vitamins;
tablets are the most popular form

65% of users are taking multivitamins; 87% of users are taking vitamins in the form of
59% are taking Vitamin D tablets
Question: What vitamin supplements do you currently consume? Question: Which types of vitamin supplements do you normally use?
Please select all that apply. Please select all that apply.
100% 100%
90% 90% 87%
80% 80%
70% 65% 70%
59%
60% . 60%
50% 44% 50%
40% 40%
34% 3204
30%
0 30% 24%
000 20% 20% 19%
% 20%
) 12%12% 4 gy,
10% 2% 10% 5% 5% 4%
0% — 0% (I
& S @“\\Qo FEAA "q'oee\o@ A° 6&\& ({\\(3’@ e’é\\)& ({\\(3’\ & Tablets Gummies  Liquid Other Powder
A\ Q‘\\ 4‘\\ o Q{\"b((\ §§Q)Q Q&o 4‘\\?’ QO\' A‘\\’b R QQ\
o
QQJ

Output is based on vitamin supplements users (N = 293). :. conjoint.ly



More than 3 of consumers are consistent users:
almost half are not the only users in household

More than 3/4 are consistent users

Question: Which one of the following consumption statements best fits you?

| occasionally use vitamin supplements, 2%

bp : vitamin supplements, 20%

7%

| have never tried vitamin supplements and have no /
interest in trying vitamin supplements, 1%

0% 20% 40% 60% 80% 100%
54% are the only users in household Around 60% of users have changed diet recently
Question: Are you the only one in your household who is using vitamin Question: After consuming supplements, did you maintain the same dietary

habits?

supplements?
| have changed my diet a lot, 8%

| have | have a7
P changed my (el
maintained changed my diet
my diet as diet slightly, moderately
before, 39% 22% 18% 1
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

Output is based on vitamin supplements users (N = 293). C conjoint.ly 10



Most respondents take vitamin supplements once a day and

before meals

73% of respondents take vitamin supplements
once a day

Most respondents take vitamin supplements
before meals

Question: How often do you take vitamin supplements?

More than three
times a day, 2%

Once ever
two days, 3%

AN

Twice or
three
times a
day, 21%

Less than once a month, 0%

0% 20% 40% 60% 80% 100%

Question: When do you normally take vitamin supplements?

No
Togther ;
Before with Aftelr p:IZIrC Other,
meals, 30% NEES meals, . 13%
? o ’ 16% time,
0% 20% 40% 60% 80% 100%

Output is based on vitamin supplements users (N = 293).
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Most respondents purchase 1-3 times quarterly and spend
$11-%$25 per purchase at pharmacies, online, and
supermarkets

Most purchase once to three times every three months Half spend $11-$25 on the last purchase

Question: How often do you purchase vitamin supplements? Question: How much did you spend on your last purchase of vitamin
supplements?
Once a week, 2% Less freguent than once a vear, 2% $101 - $150, 1%
Twice to three times a month, 4% $76 - $100, 2%
Once a Once to twice very Sciz(”r‘;%xfhz $11 - $25, $26 - $50, 25715'
month, 32% three months, 46% ' 49% 22% '
12% 9%
More than once a week, 2% 151 - $200. 0%
$151-$200,0% 501 _ $500, 0% More than $500, 0%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

Pharmacy, Online and Supermarket are the top three channels

Question: In the past 6 months, where did you purchase the vitamin supplements? Please select all that apply.

100%
80%
60% 9
20% 42% 34% 33%
21%
20% 3% 3% 1%
0%
Pharmacy / Drug Online Supermarket Other Supplement store Organic / natural/  Someone else
store yoga store bought for me

Output is based on vitamin supplements users (N = 293). \; conjoint.ly



Centrum is the most well-known brand,;
Nature Made is the most popular

Question (left): Which of the following brands of vitamin supplements have you aware of? Please select all that apply.
Question (right): Which of the following brands of vitamin supplements have you consumed in the past six months? Please select all that apply.

90% N — ,
- i rot <how | ] Brand awareness ' |Brand consumption|
e survey did not show logos an .
0,
80% 80% 79% therefore measures recall of the (Left) (Right)
74% name rather than the brand identity
70% : : W
Lo
| 1
60% . 58%
1 ] =TT
52% | | ¢ 51%
50% . I S This result is likely due to
i ! : ! I I confusion between Nature Made
. . . 40% and Alive! (by Nature’s Way)
40% e A 1
e
| [
30% 27% o : : ¢ ! : L 28% . 27%
. R T o
i ! I ) I I : I i : ) 21% 20%
20% Lo P L ro ) e
1 1 1 1149% | 1 ! 1 i i ]
CoM% o e 12% Lo
10% : : L% : ¢
: : : I ! C 3% 3%
|
00, RN Do Do . . Lo . S
Centrum Nature Centrum One ADay Airborne Vitafusion Private One ADay Natures Bausch & Other
Silver Made Womens Label VitaCraves Way Alive Lomb

Preservision

Output is based on vitamin supplements users (N = 293). C conjoint.ly 13






Most considerers were motivated by personal concerns and
recommendation, and seek maintenance of normal bones

Note: Incomplete sample for considerers (11 responses)

Most were considering using due to Most considerers seek maintenance of normal
recommendations and personal concerns bones from vitamin supplements
Question: What motivates you to consider using vitamin supplements? Question: What functions do you seek from vitamin supplements?
Please select all that apply. Please select all that apply.
100% 100%
90% 90%
80% 80%
0 70%
70% (] 64%
60% 55% 55% 60% 55% 55%
50% 50% 45%
40% 36% 40%
30% 30% 27%
20% 20% 18% 18%
9%
10% 10%
0% 0%
O% . i X 0% Maintenance  Immunity General Energy  Control blood Digestion Collagen Growth in Other
Recommendations Having strong Doctor's advice Other of normal vitamins and pressure muscle mass
by others health concerns boost

Output is based on vitamin supplements considerers (N = 11). ; conjoint.ly 15



Multivitamins and Vitamin D are the most likely purchases;
Tablets would be the most popular form

Note: Incomplete sample for considerers (11 responses)

Most respondents would consider using

Vitamin C or Vitamin D 82% would consider buying tablets
Question: What vitamin supplements would you consider using? Question: Which types of vitamin supplements would you consider buying?
Please select all that apply. Please select all that apply.
100% 100%
90%
82%82% 90% )
80% 82%
80%
70% 64%
70%
60% 55% 64%
50% 45% 60%
40% 36% 36% 50%
0 27%
30% 40%
20% 18%18%
™ 9% 9% 30%
0
0
O S .\‘L & 5 H L & @ & o o
<°‘° S LSS 0\0\\0 & S o 10% 9% 9%
Q‘\ Q‘\@ i 'b&\ ,g\{\ Q\ 6\ N ~\.’Z§ Q\Q;
AR\ K TN R
2
o 0%
o Tablets  Gummies Liquid Powder Other

Output is based on vitamin supplements considerers (N = 11). :‘ conjoint.ly 16



Centrum is the most recognised and considered brand,;
most would buy from pharmacy

Note: Not enough sample for considerers (11 responses)

80% consider buying at

Most are aware of Centrum Most consider Centrum pharmacy or drug store
Question: Which of the following brands of vitamin Question: Which of the following brands of vitamin Question: Where would you consider buying vitamin
supplements have you aware of? supplements would you consider buying? supplements?

Please select all that apply. Please select all that apply. Please select all that apply.

100% 91% 100% This result is likely due to 100%
91% The surve confusion between Nature
90% 5206 . y Made and Alive! (by 90% o0,
did not show Nature’s Way)
80% Y. 80%
73% logos and
64%
70% 64% therefore 64% - B4% 70%
measures
60% recall of the 55% 60%
50% 45% name rather 50%
than the
40% brand 36% 40% 36%
30% 27% identity 27% 30% 27%
20% 18% 20% 18%48% 20%
9% 9% 9% 9% 9% 9%
10% 10% 10%
0%0% [] 0%
0% 0% 0%
0}4 (‘\\@ Q,bb@é@(\ éoﬁoéo «(5\ 2 \?\\40\ fboe}\e\ O&(\ 3 &\Q} ‘\‘\)&@0& Q(\%\éoe & ) (b\\ef-’ \?‘\\\\e o‘°®~ \.9\0 %\@ é@ (;\\o O‘&Q} a}é S (Qe. %\o@
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Price, ingredients, and ease of use influence purchasing
decisions the most

Question: Please choose all of the attributes that influence your purchasing decisions when buying vitamin supplements.
Please select all that apply.

100%
90%
80% 74%
70%
60% 54%

51%
50% 46%

42%
40% 3%
° 32% 31% 31% 31% 31% 300
0% 22% 19y
20% ° 14%
10% 7% 506 40
6 DA% 9 1% ou
0% - .
>0 & &
& & 3
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Attitudes (Top 2 box metrics):
Most think vitamins are easy to take and store;
Few are concerned about side effects

Likert —scale questions, such as: On a scale of 1 to 5, how easy to take do you feel that the vitamin supplements are?

Easy to take (96% top 2 box) 21% 39619 0%
Easy to store (93% top 2 box) 19% 5% 2% 0%
Safe (89% top 2 box) 36% 9% 1% 0%
Personally relevant (89% top 2 box) 25% 9% 2% 0%
Beneficial for health (89% top 2 box) 31% 10% 1% 0%
Effectiven (85% top 2 box) 39% 13% 2% 0%
Satified with product functionality (84% top 2 box) 38% 14% 198 1%
Trust brands (83% top 2 box) 41% 15% 29 0%
Care about ingredients (82% top 2 box) 20% 13% 3% 2%
Likely to recommend (77% top 2 box) 23% 15% 2 1
Understand functions (74% top 2 box) 35% 20% I5%M 5o,
Believable (72% top 2 box) 41% 23% 2% M8 1%
Positive health changes (70% top 2 box) 36% 18% 6% 5o,
Understand ingredients (66% top 2 box) 33% 24% g%l o,
Tailored to needs (64% top 2 box) 36% 29% 5% >0,
Trying new and different (56% top 2 box) 29% 26%
Natural (56% top 2 box) 34% 33%
Concerned about side effects (24% top 2 box) 13% 21%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

“Top 2 box” refers to the percentage of respondents who answer “Somewhat agree” or “Completely agree”.

- ..
Output is based on vitamin supplements users and considerers (N = 304). Sy conjmnt.ly 20



Demographic data




About half of respondents are married, living with a partner;

most are Catholic/Christian and Caucasian

Most respondents (47%) are married

Most respondents (51%) are living with partner

Question: Which of the following best describes your relationship status?

In a relationship, living apart, 1%
In a relationship, living together, 5%

Widow
ed,
12%

Divorced, Single,
20% 13%

Separated,

2%
0% 20% 40% 60% 80% 100%

Most respondents (66%) are Catholicism/Christianity

Question: Who do you live together with?

0%

20%

40%

My parents, 2%

Siblings, 2%

Myself only,
31%

60%

My
child(ren),
10%
Other, 5%

80% 100%

Most respondents (84%) are Caucasian

Question: If applicable, please specify your religion?

Prefer not Buddhism,
to say, 4% 1%

None of
the aboveOther,
13% 9%

Judaism, 7% .
Hinduism, 0% !stam, 0%
0% 20% 40% 60% 80% 100%

Question: What is your ethnicity?

75%

White, 84%

Black or African

| prefer not to answer, 1%

American, 9%

Other, 2%
Hispanic
or Asia
Latino, n,
3% 1%

Native Hawaiian or Pacific Islander, 0%
American Indian or Alaska Native, 0%

80%

85%

90%

95% 100%

N=304. Data collection took place over 26—28 October 2020
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Working status for respondents

43% of respondents are not working

Retirement is the most common occupation

Question: Which of the following statements best describes your employment
status?

Parental leave/Homemaker, 5%
Own business/Self-employed/Freelance, 5% —\\

Unemployed, Other, Ful- f ar
43% 260 ~fme. [
13% 8%

Active military service, 0%

0% 20% 40% 60% 80% 100%

20% work in customer service/client service
department

Question: Which of the following statements best describes the job type of the
earner in your household?

Senior
managerial/administrative/
professional, 7%

Skilled manual Semi-skilled or unskilled Prefer not

w, 4%  tosay, 2%

Other, dent
6% 0%

upervisorfclericalfjunior e eiate
managerial/administrative/pro ;e maker or unpaid anagerial/administrativ

fessional, 5% carear, 5% e/professional, 4%
0% 20% 40% 60% 80% 100%

Y, of respondents have been in current position for 11-
20 years

Question: Which department do you primarily work within at your organisation?

Sales/Business Prefer not to say, 5% Creative/Design, 1%

Development, 9% _ 

Finance/A IT/Tech
SEvicelClienteeellsiilyle} nology,
Service, 19% 6%

Customer

Human Resources, 10%

Legal/Law, 4%
40%

Engineering, 0%
60% 80%

Marketing, 0%

0% 20% 100%

Question: Approximately how long have you been in your current position (in
years)?

21-30 More than

6-10 years, 11-20 years, years, 30 years
0, 0 ’ s
22% 25% 18% 8%
0% 20% 40% 60% 80% 100%

N=304. Data collection took place over 26—28 October 2020
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80% respondents don’t have dietary restrictions;
of those who do, most are diabetic

80% of respondents don’t have dietary restrictions

Question: Do you currently have any kind of dietary restriction?

Yes, | have dietary
restriction, 20%

0% 10% 20% 30% 40%

Almost half have dietary restrictions due to diabetes

50% 60% 70% 80% 90% 100%

Most intolerances or allergies are to shellfish and dairy

Question: You mentioned that you currently have a dietary restriction. Please
specify the reasons for being on a restricted diet. Please select all that apply.

100%

80% 46%

60% 0

33%
40% 23% 0
40% 13% 11% 10% 3% 2%
0% )
& oS &L & & S ® &
Q\é’o c}\OQ\ o q}\e}q \,’06\ x‘g‘{bo '\669 b\ee
> & & Xl
P © Q¢ S

Question: Do you have any of the following food intolerances or allergies?
Please select all that apply.

100%

85%
80%
60%
40%
20% 5% 4% 2% 2% 2% 1% 1% 1% 1% 1% 1% 1% 0%

0% . S c— e
@ X > S > O @ 2>
0\‘5\ e}\‘\\% Ofo < \$<\®® O'@e’ e\‘;\ .oefc\ P ¥ (OQQ oﬂ? §@ <@
S & s ©
o 9_,\* S
<~ &

N=304. Data collection took place over 26—28 October 2020
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A minority of respondents have a plant-based diet;

oats and soy are their most preferred products

9% respondent follow one of the different
vegetarian/ vegan diet

More than 1/3 people prefer oat as a ingredient
of plant-based products

Question: Are you following a vegetarian/vegan diet?

Pollotarian, 1%

Ovo vegetarian, 1%

Pescatarian
(Pescetarian), 1%

Other (No, |
amon a
No, I am on a different Flexitarian,
regular diet, ial diet 4%
83% special diet -
please
specify), 8%
Lacto-ovo vegetarian, 1%
Vegan, 1%
75% 80% 85% 90% 95% 100% 0%

None of the
above, 40%

20%

40%

Oat, 37%

60%

Question: Which of the following ingredients of a plant-based product do you
prefer the most?

Soy, Pea,
15% 7%

Other, 1%

80% 100%

N=304. Data collection took place over 26—28 October 2020
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3/4 of respondents exercise more than once a week;
around half did a an outdoor activity recently

More than 3/4 of respondents do physical Around half of respondents did an outdoor

activity/exercise more than once a week activity within the past week

Question: How often do you engage in physical activity/ exercise? Question: When was the last time you engaged in an outdoor activity?
Once every  Once every 4-5 months ago, 3%

2 weeks, 2% | month, 3%

Last month, 5%

3 or more 1 or 2 times | don't
times per per week, exercise,
week, 27% 28% 19%

Everyday,

20%

2-3 months ago, 4%

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

N=304. Data collection took place over 26—28 October 2020 C conjoint.ly 26



More than 80% of respondents are suffering different
degrees of health problems

35% of respondents fall sick more than once every 6 83% have seen a doctor for health problems/issues in
months the past 12 months
Question: How often do you fall sick? Question: Have you seen a doctor for health problems/issues in the past 12
months?
Once every 3 Twice a  Never,
months, 8% month, 2% 2%
Once every Yes, | have seen a
6 months, Other, 11% doctor in the past
21% 12 months, 83%

Once a month,

3% Once a...
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
18% respondents currently smoke 88% are troubled by health problems/issues
Question: Do you currently smoke? Question: On a scale of 1 to 5, how troubled are you by health
problems/issues?
Yes, | smoke every day, 15%
N Slightly Moderately Very
X No, | am an EX- X X No, | have never trouble
troubled, troubled, troubled,
smoker, 35% been a smoker, 47% d at all,
16% 33% 15%
13%
Yes, | smoke occasionally (NOT every day), 3%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

N=304. Data collection took place over 26—28 October 2020 \:. conjoint.ly 27



Arthritis and osteoarthritis are most prevalent conditions;
92% of respondents make the vitamin purchasing decisions

38% have been diagnosed with Arthritis and 23% with Osteoarthritis

Question: Which, if any, of the following conditions have you been diagnosed with? Please select all that apply.

50% 3894

40% -~
oo 1% 17% 16% 14% 1396 12% 11% 115 10% 0% 5% A% Ao A
1822 BEEEE 04/03/03A)2%1%1%1%1%0%0%%0%
v&“\ &%oqﬁ‘é &%o‘\*’éejggv"’(z}%\. i@é‘@e Q,A@Q} OOQO o’b‘@, @é\\&o“ @*’q}@ @0.006\&\00. Ooio@é}&s’@@@ %\@\@ A“é’\\oi*@é&e«?@@&' > @@C’\@&f& &@\L\&Oéi\é\@%&
o° & & ¥ 0&\@ < & & N QQ@“’Q AR GO

92% are main decision makers regarding the purchase of vitamin supplements

Question: Which of these statements describes your involvement in making decisions regarding the purchase of vitamin supplements in your household/for
personal usage?

| am not involved in the decision-making process , 1%

| share | share
| am the sole decision decision ~ decision
maker, 82% making but it's _Making

up to me, 109, €9ually with
others, 8%

| give input but | do not make the decision, 0%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

N=304. Data collection took place over 26-28 October 2020 \;. conjoint.ly 28



Within the sample, more than 70% are taking supplements to
Improve health and wellbeing

Question: What kind of actions are you taking to improve your health and wellbeing? Please select all that apply.
100%

90%

80%
73%

70% So% 66%

60%

50%

40%

29%

30%
20%

10% 6%

| take nutrition supplements | monitor or change my food | try to exercise more I am changing my lifestyle Other
intake

0%

N=304. Data collection took place over 26-28 October 2020 : conjoint.ly 29



